
Chapter 2:  Women Entrepreneurs and Their Social and Cultural Context – An Overview
The Middle Classes in Mysore

It is important to describe the class system in Mysore because it is integral to understanding the position of the women in my study.  Hierarchical awareness is still very much a part of Indian consciousness, and pervades social relations.
   For a family, much of the onus of social standing resides in the behavior of its women.  Members of the public are quick to condemn any behavior they construe as less than virtuous, or as compromising family honor.  Middle-class women, who are uniquely situated as both upholders of ‘traditional’ moral values and as consumers of modernity, are expected to be role models that reconcile these ostensibly antipodal categories.
  The modernity that a middle-class woman embraces, therefore, and particularly when it is attitudinal and behavioral rather than material, must either be deemed or rendered acceptable in the eyes of the public. The stories of women in the chapters that follow reveal the significance of their positions as members of the middle class and the ways in which it both constrains and enables their entrepreneurial ambitions and agency.

The designation “middle class” is somewhat problematic and ambiguous.
  It is not only ill-defined “on the ground,” but in the literature.  Definitions varied not only among my informants, but in various surveys and reports published in the 1990s in the wake of the 1991 New Economic Policy which brought attention to India’s middle classes and attempted to enumerate them as potential consumers.  For example, a survey conducted in 1994 by the National Council of Applied Economic Research (NCAER) broke the middle class down into three categories based on the propensity to consume rather than income per se:  ‘Consumers,’ ‘Climbers,’ and ‘Aspirants.’  According to their survey, ‘the Consumer Classes,’ who were prepared to purchase all sorts of consumer durables comprised 150 million people.  There were 275 million each of ‘Climbers,’ and ‘Aspirants’ who, according the report, would ‘need good reasons to, first, buy the product you make, and next, to choose your brand.’
   The Confederation of Indian Industry produced a figure of 180 million people in households with an annual income of more than Rs 120,000 (at the rate of 37.5 rupees to one U.S. dollar).  However, the NCAER survey found that 331 million people lived in households with incomes of between Rs 12,500 and Rs 40,000 per year.  Only 37 million, or 4.1% of the population had an annual income of over Rs 40,000.  The “rich” were identified as those making over Rs 500,000, and numbered only 1.4 million.
  Definitions of middle class also vary from country to country.  By comparison with western standards, and even some other developing countries, many members of what are considered the Indian middle classes do not have the same level of amenities.
  In general, it refers to those who have some discretionary income.
  

I use an ‘indigenous’ definition, or average tacit understanding of what constitutes membership in the middle classes in Mysore based on interviews with informants and from observation.  In 1998-2000 Mysore, although the bottom and top incomes for this category varied in the opinions of my informants, on average, from lower-middle to upper-middle, it connoted a monthly family income of somewhere between Rs 3,000 and 40,000 (about $75 to $1000 U.S.), possession of certain amenities such as motorized vehicles, refrigerators, televisions and other electronic appliances, education at least through high school, and professional, academic, salaried government employment, and/or small business ownership.  At least the male head of the house was likely to be college educated, and probably held a mid- to upper-level government job or had a small business.  Government employees in administrative positions , professionals of various sorts, academics, business people, and  the university-educated, were among those considered to belong to the middle classes.  

Mark Liechty has observed that distinction as a member of the middle class in Nepal is usually defined by its members as betweenness or difference from social others above and below in their values and lifestyles.
  Mary Hancock found a similar sentiment expressed by middle-class Smārta Brahmans in Chennai, who used a phrase translated as “middle-quality people,” to distinguish themselves and their lifestyles from the very poor and the very rich.
    This perception of middle-class identity was evident in several of my informants’ narratives.  Mankekar, speaking from her research as well as personal experience, confirms that, “middle-classness was a moral virtue, a structure of feeling, the habitation of a safe space that distinguished one from less fortunate (less worthy) Others, and therefore a vantage point on the world.”  She notes that being middle class is as much “…about attaining and maintaining respectability, sexual modesty, family honor” as it is about material security, and that, “since respectability, sexual modesty, and family honor were predicated on the conduct of women, women’s behavior was monitored especially intently.”
  I found these things to be true in Mysore, where being middle class was related as much to family reputation, education, and background, as it was to occupation, income, and material possessions,
 and where women had to be especially careful about how their actions were perceived by the public.

I asked my informants to describe the class system, the characteristics of the middle class, and where they themselves fit into the system.  Although there was some variation in the answers with regard to income levels that defined middle class, there was also a great deal of consensus about how the middle class life-style is perceived, and all of the women described their own class position as either middle-class or upper-middle-class.  There was usually a distinction made between middle class and upper-middle class, and sometimes among three levels:  lower-, middle-, and upper-middle.  There was some overlap between the categories, and lower-middle class sometimes overlapped with working class descriptions.  What distinguishes the middle classes from the lower and upper classes is spoken of in terms of basic needs.  The lower classes are perceived to have many unfilled needs in terms of the basic necessities of life, and to live in constant struggle for survival, with many social and economic problems.  The upper classes are perceived to have more than they need and to live lives of extravagant luxury and freedom.  The middle classes are perceived to be the most conservative in their lifestyles and behavior.  They are ranged along a continuum of incomes, material possessions, education, and family backgrounds.

In general, lower-middle-class people are perceived as those who have perhaps matriculated but not gone to college, who hold lower-level government jobs, such as clerks, and make between 3,000 and 5,000 rupees per month.  They live in small, spartan houses that are not always well-maintained, and probably own a black and white television and at least a bicycle, if not a moped or small motor scooter, but probably do not own expensive appliances such as refrigerators.  These people struggle to have a little bit more than basic necessities and to be upwardly mobile.  Men who are around 40 years and older generally would not have earned a college degree, but those under 40 might have a bachelor’s degree.  Older women of this class are usually not as well-educated as their husbands, and are mostly housewives, but daughters are increasingly encouraged to study past SSCL and to earn before marriage.  Men of this class who don’t find work with the government will be compelled to look for work as clerks, salesmen, or accountants in private companies   Lower-middle-class parents will strive to educate at least one of their children, preferably male, to the bachelors level, but many times they can only afford to provide vocational training in a diploma course.  A diploma will enable a person to get a skilled blue- or pink-collar job in a factory or office, hospital, or pharmacy.  In a highly-competitive job market, these non-professional jobs are seen as the next-best option when higher-level government jobs are not available, and may eventually enable the person to achieve a higher socio-economic status.  Lower-middle-class parents must calculate the costs and benefits of educating their children, and decide upon whom to focus their limited resources.  In general boys will be given preference over girls unless, in come cases, the girl child shows more promise.  A girl child will often be sent to college for a year or so while the parents look for a good husband, but will most likely not finish her bachelor’s degree, unless she is very good scholastically and gets scholarships which enable her to proceed further.  In that case, she may be able to convince her parents to let her continue her education, and subsequently to take up a career.  Since girls are marrying later than in previous generations, educated daughters are often able to help support their families before they marry, which is usually some time in their late teens or early 20s.  Having at least some college and/or a job at the time of the marriage proposal will become part of the bargaining in the assessment of dowry payments.  The dilemma for these families is knowing how far to educate the girl so that she can marry equally or hypergamously, but still afford the required dowry.  The tacit stipulation is that the groom must be better educated than the bride, and the better the groom’s education, the higher the dowry expected.  If the girl is employed, however, this can sometimes reduce the amount of dowry demanded.  

Dowry was a tricky subject among my informants.  Although very few of them admitted to dowry exchanges either with regard to their own marriages or those of their daughters, most of them named it as a continuing problem for middle-class Indian women.  Others among my friends who were not among my formal informants, told me that everyone practices dowry in one form or another.  My impression, upon enquiring further with my informants, as well as friends and acquaintances, was that it is still a very prevalent practice, but is spoken of in terms of gift exchange and as a form of inheritance for the girl.  Although women are legally entitled to equal shares of their parents’ properties with their brothers, few of them insist on it, and they accept gold jewelry and other movable items at the time of marriage as their share of any future inheritance.  None of my informants or anyone I knew talked about being harassed for dowry by in-laws, although some talked about others they knew who had suffered in this way.  Most discounted dowry as an important requirement in their own marriages.  Almost all of them said that they had not, or would not demand or pay dowry for their children’s marriages.  Only one of my informants, a woman that I would describe as middle-middle-class, talked openly about the problem of anticipated dowry payments for her daughter.  They felt that the fact that the girl had a job as an office assistant would provide some bargaining room, but that they would still have to pay for a suitable groom.
Middle-middle-class people were somewhere between the lower and upper ends of the middle-class spectrum, with incomes generally between Rs 5,000 and 10,000, and various combinations of material and social attributes.  Most middle-middle-class parents try to educate their children, both male and female, to the bachelor’s level, with the expectation that they will work professionally or take entrance exams for graduate study.  Those who cannot get into master’s programs may go to a vocational school or do correspondence courses to earn a certificate which will enable them to work in white-collar jobs, such as computer engineers, technical professions, or business.  Those who are not able, or don’t want to study science in college, may go for a degree in the social sciences, hoping to become government officers, office workers, or teachers.  If a person is lucky enough to obtain entrance into a bachelor’s degree path in such fields as engineering, computer science, or medicine, he or she will then try to obtain a masters degree, and if successful, will join the ranks of the upper-middle class.  
Upper-middle-class people were perceived as those who earn 10,000 to 40,000 per month in various professional or upper-level government jobs, businesses, or farms.  They can afford to save, own property, drive four-wheeled vehicles, employ servants, and enjoy luxuries such as travel and education abroad, nice clothes, and meals at better restaurants.  They live in large, well-maintained houses with wood furnishings, art objects, air conditioners, water filters, and most of the modern consumer amenities available in the market.  They own a car, perhaps in addition to a two-wheeler.  They send all of their children to college, usually have at least one relative living in North America or the U.K., and/or have been abroad themselves.  Members of this class are often involved in various charitable organizations, belong to one or more prestigious social clubs in town, and may have connections with local politicians and bureaucrats.  They are usually well-respected and many of them are community leaders.  

According to the above criteria, 11 of my entrepreneurial informants would be considered middle-middle-class, 25 upper-middle-class, and one upper-class.  In a few cases, it was the woman entrepreneur who enabled her family to attain or to maintain their socio-economic position.

Education was mentioned by every informant as the key to women’s empowerment, and higher education is particularly important to urban middle class families in general.   Since many do not own land, a profession is seen as the alternative avenue to a comfortable middle-class lifestyle for men.  For women it is increasingly viewed as a route to empowerment,
 in the sense of having more control over their lives.  It represents a form of security ( something upon which to fall back if needed, and a route to greater prosperity and self-actualization.  
Although the overall sex ratio in India indicates a marked preference for boys, the women in my study portrayed themselves as not having this bias.  Indeed, there were exactly as many total girls as boys, (30 each), among the children of my informants.  32 entrepreneurial women had children ranging in number from zero to three, most having two children.  Of these, eight had only daughters, and of these, four were at an age that made having more children unlikely.
   All of the women emphasized that they treated their boy and girl children equally, sometimes even giving preference to the girl.
  The women seemed genuinely anxious to see their daughters enjoy opportunities and reach goals to which they themselves had not been able to aspire.  All were intent on educating daughters at least as much as their sons, which most often meant sending them to college or professional schools, such as computer technology institutes.  Women viewed a college education as essential in helping to make their daughters more independent, or as they put it, able to “stand on their own legs” economically, and more able to assert their rights.  In many ways, the generation of women that I interviewed seemed to be “on the cusp” in terms of historical changes that have taken place in their lifetimes.  They invariably felt that women were better off now than women had been in their mothers’ and grandmothers’ generations, and that the younger generation will not suffer as many restrictions as they themselves had.  Women wanted to provide their daughters with the tools necessary to take full advantage of opportunities opening up for them.  

Most of the people I came to know in Mysore, except for women who were housewives, either owned their own businesses or worked for the government in some professional capacity.  The government is still the primary employer for middle-class people, but as privatization increases, educated people are finding more employment opportunities in the growing private sector, including in businesses that work directly for foreign companies.  Just before I left Mysore, for example, in 1999, two my friends, one young man and one housewife, had started working as transcribers for new companies that received audio transmissions from medical and other offices in the U.S. via the Internet.  This has since become a big business in Mysore and nearby Bangalore.  One informant with whom I am in e-mail contact recently wrote that, due to improved communications and the availability of educated personnel, ‘business process outsourcing’ is expanding rapidly in Mysore, and this is providing more employment opportunities for young women.
Economic changes brought about by globalization in India have been a mixed blessing, depending upon one’s socio-economic position, but seem to be providing new opportunities for upward mobility among the middle classes.  The amount of trickle down is debatable, however, I did observe what appeared to be an example of this in the cost of hiring household help in Mysore.  Almost all of the families I knew, with the exception of a few at the less affluent end of the middle class spectrum, hired people, mostly women, to help with cooking and other household work.  A few were lucky to have reliable ‘maidservants,’ as they were referred to, who had worked for the family for many years and did so on small salaries, supplemented with food, clothing, and occasional other small gifts.  A few informants had a sort of quasi-adoption situation, in which a young girl or boy became almost like a member of the family, performing household tasks in exchange for food, shelter, and some education or at least training.  However, several women that I knew complained about the difficulty of finding reliable help at reasonable cost.  My friend, Mala, who lived on the ground floor in our building, went through several maidservants while I was there, and often complained about the high wages they demanded and their unreliability.  Other women I knew voiced similar complaints.  Of course, it is the availability of relatively cheap household help that enables many women to undertake their own remunerative activities.

Although everyone complains about the rising cost of living, there is increasing access to, and perceived need for consumer items among the middle classes, partly as a visible means of maintaining or improving their class status.
  The interaction of class with caste is complex, and there remains a good deal of correspondence between the two, with upper and dominant castes continuing to comprise the bulk of the middle and upper classes.
  Despite ambivalence among the urban intelligentsia, and shifts in meaning and significance,
 caste remains salient in certain ways, as Chris Fuller argues, more as a form of ethnic identity than as a vertically integrated hierarchy, particularly with regard to marriage and political alliances.
  Class, on the other hand ( socio-economic status based on income, education, and occupation( has gained increasing importance in estimations of social standing.
  Pavan Varma argues that an earlier, Gandhian ethos of austerity among the middle-classes
 has, over the years since Independence, given way to a growing emphasis on material possessions and conspicuous consumption as markers of middle-class status.
  
Despite increased opportunities in some sectors, as the economy privatizes and government bureaucracy is downsized and streamlined with increases in technological sophistication, there is still an employment crunch for middle class people with college degrees.  Many upper-caste members feel this crunch even more acutely due to India’s affirmative action policies.  Hiring quotas for members of Scheduled and Backward Castes (Dalit, tribal, and other lower-castes) must be filled before persons from the higher castes, who have until recently enjoyed a virtual monopoly on well-paying government jobs and professions, are eligible.  The increasingly competitive job market, together with the increased demand for consumer items, the reluctance of some families to have their women working for others in employment outside the home, and government incentives in the form of preferential loans and training programs, have combined to encourage some middle-class women to start small, often home-based, businesses.  In the following section, I will discuss the ways in which India’s engagement with globalization, both in terms of the economic shift from socialism to neoliberalism, and the cultural repercussions of incursions by transnational organizations and discourses, has affected the middle classes and the decisions of some women in Mysore to become entrepreneurs.  

Globalization and the Middle Classes in Mysore
The history and meaning of the term ‘globalization’ is much debated among scholars.
  When exactly globalization began in India depends upon one’s definition.  Greek-inspired rosettes, the result of Alexander the Great’s adventures, adorn 1st- and 2nd-century BCE Buddhist stupas at Sanchi.
 India was also the economic centre of Sino-Roman trade in the first centuries of the present era.
  Misra writes that ‘Ancient Karnataka gave an early lead in foreign trade; it had direct contacts with countries of Europe and the Far East such as Rome, Greece, and China.  Ptolemy has mentioned such places as Malpe and Badami.’
   India was well-established as the centre of a world economy, participating in global trade, travel and exchange of ideas in the 12th century, long before European explorations and the dawn of the colonial era.
  In the area that is now Karnataka, the Vijayanagar Empire, founded in 1336, was famous throughout the world for its great capital at Hampi, its wealth, trade, and military.
  The British Raj may be considered another phase of India’s participation in the global political economy
 and an important one for the middle classes in particular, since it was during this era, in the mid-19th century, that they, as well as many present-day conceptions of Indian history, tradition and womanhood were conceived.

Although it is difficult to segregate these historical periods with regard to their influences on Indian people, I shall focus on aspects of globalization in the last two decades that have affected the middle classes and acted as inducements for women to undertake entrepreneurship.  The current era is considered by many observers to be a new, postmodern, accelerated phase of cultural globalization in terms of migration and tourism, the reach of global media and capitalist penetration, and resultant time-space compression, consumerism, cultural hybridization, and de-territorialization.
  This period is particularly salient for India, because it was in the mid-1980s that the country, under Rajiv Gandhi, began to ‘open’ its economy by reducing tariffs on foreign goods and courting foreign investors.  These actions ushered in a host of material and cultural changes that have had profound repercussions for middle class culture.

During this same period, there was a growing focus at the international level on the problems of women in the developing world.  The United Nations’ designation of 1975 as ‘International Women’s Year’ was followed by the ‘International Women’s Decade’ of 1975-1985.  Numerous international conferences were held on the status of women, and a key component among the recommendations generated was economic development.  In preparation for the UN Women’s Year, the Government of India established the Committee on the Status of Women in India, and in 1974 published a study conducted by economists, social scientists, and lawyers entitled, Towards Equality.
  This document, an extensive indictment of gender injustices in India, sent shock waves through the country and prompted vigorous efforts on the part of governmental and non-governmental organizations to redress inequalities.
  Under Prime Minister Indira Gandhi, the Sixth Five-Year Plan (1980-1985) for the first time introduced a special chapter on ‘Women and Development’ stressing economic empowerment through both salaried employment and entrepreneurship.  A Women Welfare Development Bureau was set up to promote the participation of women in national development, and during the next two decades the Government of India passed laws, set up women’s studies centers, task forces, and conferences, and created various departments, development programs and institutions to try and bring about equality in education, employment, political participation, health care, and family law.  

In general, much of international development, Indian government policy, and social science literature have reflected the belief that women’s disabilities stem largely from their economic dependence on men, which sets up the chain reaction of social ills caused by devaluation of girls and subordination and exploitation of women.
  With India’s opening to the global political economy, increased funding through such entities as the World Bank and other international organizations has been directed toward women’s economic development.  An important part of this effort has been an expansion of Indian Government and non-governmental schemes promoting entrepreneurship for women.   The availability of these programs that provide training, business counseling, loans, subsidies, marketing venues, and other forms of support was instrumental in both the decision and the ability of many of my informants to start and run their businesses. 
  

1991 marked a watershed year for India’s engagement with globalization when, precipitated by economic difficulties and under pressure from the IMF, then Prime Minister Narasimha Rao and Finance Minister Manmohan Singh began to dismantle four decades of socialist economic regulations and facilitate India’s greater integration with the world economy.  The New Economic Policy liberalized trade, devalued the rupee, eased foreign exchange restrictions, and provided incentives for foreign investment and the entry of multinational corporations.  Fifteen large MNCs, including IBM, opened branches in Bangalore between June 1991 and June 1995.
  While these ‘Structural Adjustment Policies’ did help India’s economy to grow, they also caused substantial increases in the price of food, housing, and medical care in the 1990s.

Effects on the middle classes of the social and economic changes brought about by India’s opening to foreign investment, marketing, and media have, thus, been mixed.  While it has created new opportunities for upward mobility in terms of business, employment opportunities, and conspicuous consumption, it has also increased financial hardships. Varma says that in its eagerness to woo foreign investment, the Indian government touted (and overestimated) its middle classes and their ability to consume.  He argues that because they were treated as an index of progress, this focus on the middle class as consumers resulted in a “sanctification” of consumerism.  The opulent lifestyles of the Indian elite, “became the role model for the middle class in the heady hedonism unleashed by the liberalization process.  The urge to move up the consumption ladder …was always there.  But now this urge had the stamp of ‘official’ acceptance, the justification of an ideology.”
  Mankekar says that “The new economic policies enabled the middle classes to consume goods that had recently been luxury items but were now perceived as crucial indices of upward mobility.”
  She discusses the role that television played in this shift:  

After the mid-1980s, as liberalization opened the door wider to transnational flows of capital, information, and desire, postcolonial modernity became increasingly articulated in terms of consumerism.  …Television played a crucial role in the cultural constitution of ‘middle-classness’ through consumerism.

Inflation, devaluation of the rupee,
 the rising cost of living, increased availability and desire for foreign consumer items, and the perceived need and increased competition to provide university educations for both male and female children, has put a squeeze on the middle classes.  40-year-old Rohini, who owns a screen printing shop in Mysore, described this predicament, and the perception of ‘betweenness’ of the middle classes:

Like everybody, they want to educate their children well, and all these things.  The lower-class people don’t have any big ambitions.  They earn today and they spend everything. …High-class people have a lot of money, and all their wishes, they are able to fulfill.  Middle-class people are neither here nor there.  Unlike the lower-class people, they can’t just live their life any way and adjust.  And unlike high-class people, they can’t do anything they wish to do.  So I feel all the problems are generally faced by the middle-class people.  They want to give their children a good education, and they just can’t put them into any school.

This economic quandary has meant that some middle class families have begun to welcome the extra income a working wife or daughter can provide.
  Concomitant with the material incentives, people’s attitudes towards working women are changing.  No longer are they always automatically stigmatized as indications of family poverty.  Middle-class girls are now encouraged to obtain college degrees or vocational training so that, at least until they marry or have children, they have the option to take up appropriate employment.
  After marriage, it is the prerogative of the husband and in-laws to decide whether or not the woman may earn.  Lalita, who owns a gift and clothing shop, described the generational change:


It’s a different rule for the wife, and a different rule for the daughter.  She is another generation.  They might have not let the wife go out of the house, but when it comes to your daughter, you are giving her the education, you know, she goes out, for a job, work.  So you can see that the mentality has changed.   The same person who was against his wife, it’s something different with his daughter.  Because the environment has changed.  The world has changed.  There is a lot of difference in outlook.  They’re watching a lot of different programs on TV.  Husband and wife have been watching.  And there are lots of changes.

In an intergenerational interview I conducted with 52 year-old Padma and her 30 year-old daughter, Kanthi, Padma remarked that because Kanthi is working, she and her husband can enjoy more ‘luxuries’ than could Padma and others of her generation, who were discouraged from earning, and often had several children to support with only the husband’s salary.  Kanthi agreed with her mother, but felt that having two incomes is also a “necessity” today.  The exchange between the two women highlighted changes that have taken place in lifestyle expectations of the middle classes.

In addition to the ‘economic push’ encouraging expansion of women’s roles into remunerative activities, there is simultaneously and synergistically an ‘imaginative pull’ to which globalization contributes.  Gupta and Ferguson argue that the “transnational public sphere,” with its accelerated movement of commodities, capital, information, and peoples in a changing global political economy, has “…rendered any strictly bounded sense of community or locality obsolete.”
   In this regard, the ‘satellite invasion’ into Indian broadcasting that facilitated the influx of international news programs, serials, movies, and advertising, has been particularly instrumental.  The first satellite program transmitted into India was CNN in early 1991.  Before that, the government had held monopolistic control over television production.  Although the state-run network, Doordarshan, continued to dominate programming into the 1990s, the soap operas, sitcoms, dramas, talk shows, music, movies and news programs coming through several transnational satellite networks (e.g., Star, Zee, BBC) have gained steadily increasing audiences among the urban middle and upper classes.  Mankekar has described this penetration of the media and the resulting ‘reterritorialization’ of Indian culture.
 She says that even when some networks continued to cater to local tastes and markets, these were “always permeated by transnational styles, aesthetics, and desires.”
  She reminds us, however, that this must not be viewed as a simple one-way penetration by foreign discourses, and cites “Indianization” of transnational programs, and the proliferation of vernacular and regional channels appealing to local audiences and diasporic communities, as evidence of a two-way process.

Thus, in the 1990s there was simultaneously a vastly greater availability of television programs, and the television sets on which to view them.  The tremendous explosion of access to information, technology, new consumer goods, and business opportunities has significantly accelerated the transformations taking place in Indian people’s lives.  Describing electronic media as “resources for experiments with self-making,”
 that enable “more persons in more parts of the world [to] consider a wider set of possible lives than they ever did before,”
 Appadurai has argued that global media have the capacity to be informative and emancipatory,
 and indeed, many of my informants’ narratives revealed the influence of transnational discourses in their efforts toward entrepreneurship as well as on their social and philosophical views in general.  In addition to changes in perceptions of what constitutes material necessities, access to transnational ideas fuels changes in perceptions of what kind of life it is possible to live, and for educated women, an expansion of goals to which they may aspire.   While globalization is by no means a culturally homogenizing (or ‘westernizing’ or ‘Americanizing’) process,
 the flow of images, ideas, knowledge, and people has created new awareness and new cultural possibilities that have encouraged women to envision a life different from those of their mothers and grandmothers.  

At the same time, Liechty reminds us that “…‘foreign influences’ are not so much instances of cultural domination or imposed meaning than models for cultural practice, ways of doing that can be harnessed (along with other practical logics) to the imperatives of local cultural projects.”
  The women in my study admired the independence and accomplishments of women in the west, but expressed ambivalence toward western culture and women’s status in it.  No one wanted to embrace or ‘ape,’ as they derisively put it, western ways in total, but there were certain elements of transnational discourses regarding gender equity, human rights, and independence that often served as encouragement for inchoate aspirations.  Whether in the form of magazines, TV talk shows, travel in other countries, or acquaintances with foreign women, these encounters acted as powerful reinforcements and inspiration for several of my informants, and often provided counter arguments to some local or ‘traditional’ discourses that emphasized dependence, seclusion, and subordination of women.

Yet, despite these changes and its proximity to the modern, bustling, cosmopolitan Bangalore, Mysore is still regarded as a comparatively conservative city.  Although I would see young, ‘hip,’ westernized-appearing men in both cities, there was a difference in the women.  In Bangalore there were young women in jeans and even the occasional mini-skirt, and I would sometimes spot them in clubs or restaurants in mixed company, smoking cigarettes and drinking alcohol.  These were things that I never observed in Mysore, where women almost invariably still wore Indian-style clothing, maintained a more discrete distance from males, and would not be caught dead smoking and drinking in public.  I met a young woman on the train to Bangalore who was returning from a visit to her parents’ home in Mysore.  She was wearing a salwar kameez,
 but told me that she couldn’t wait to get back to Bangalore and put on her jeans.  In Bangalore she enjoyed going out to clubs, dancing to the latest popular music, and meeting with her friends for parties - activities that were not possible in Mysore where she felt that she must dress and behave more modestly.

Middle-class people in general are widely perceived in India to be more ‘tradition-bound’ and conservative than either the lower classes or wealthy elites, who are generally perceived as more ‘free’ in their behavior and attitudes.
  Women in particular are expected to maintain what is considered traditional, and the expectations of chastity and proper behavior falls especially on them.

Rohini, the screen-printing shop owner, described the conservatism of the middle class in Mysore:

Higher society people are not so worried about culture, or doing things the way they are supposed to be done.  They are not so religious.  The people who really give importance to these things, to our Indian traditions, are the middle class.  Lower-class people…don’t have the financial means to do things the way they should be done.  Middle-class people somehow struggle and manage to cope with the customs and traditions ... and duties they have to fulfill.  ... Higher society people are not so tradition-bound.  It’s only the middle class who give importance to Indian customs.

In Mysore, despite the adoption of certain aspects of modernity, an ethos of middle class respectability defined in part by women’s domesticity, dependence on men, and an ‘etiquette of public invisibility’
 persists.
  Many, especially from the older generations, still believe that men should be the sole or at least primary breadwinners, and fear that it would reflect negatively on the man and the whole family if a wife or daughter were to take up remunerative work.  Due to the non-traditional nature of their occupations and the attendant activities it often required, such as moving around unaccompanied, dealing with the public, and interacting with male employees, suppliers, customers, and bureaucrats, many of the entrepreneurial women in my study met with resistance, sometimes from members of their own families, sometimes from members of their local society.  Some spoke of having to overcome negative attitudes, reactions, gossip or jealousy, or felt they had to ‘prove’ themselves in the eyes of the public as moral persons doing honest work.

35-year-old Fatima, who sells cosmetics from her home, described how the conservatism of the middle classes in Mysore affects many women who want to start a business.  Note again the identification of the middle class by their ‘betweenness’:

In middle class families there are a lot of restrictions.  They don’t think about their happiness.  They’ll always think, ‘What will others think, what will others think?  If we do like this what will others think?’  They care for others more than for themselves.  That is a major problem with middle class.  This upper class, no?  They don’t care [what other people think].  …  Even lower class people, they don’t care [about what] anybody [thinks].  This middle class only, they have these inhibitions.  ‘What will others think?  If my daughter is doing business, what will others think?’  So far in our family, nobody has gone into business.  ‘What will people say?’ That is the mentality.

About half of the women said that this attitude had been one of the obstacles they had had to overcome in starting and running their businesses.   Most, however, felt that, as conditions change and as more women pioneer previously male public spaces, this attitude is slowly changing, and that it is becoming accepted and even increasingly expected that middle-class women will take up a career for at least part of their lives.  

In the following section, I will describe the women entrepreneurs in my study and the ways in which entrepreneurship is part of this movement of women into new, extra-household roles and spaces.  I discuss some of the reasons that women may choose entrepreneurship over employment, and the ways in which the experience differs from employment.  In subsequent chapters women’s narratives reveal some of the ways in which this complex and evolving, often contradictory configuration of social conditions and gender expectations is perceived, experienced, and engaged by individual entrepreneurial women.

Women Entrepreneurs in Mysore – Some General Characteristics

Entrepreneurship has never been a part of expected or accepted behavior for middle class women.  In times past, rural women, particularly in the south, a predominantly rice-growing region, did work alongside men in the fields, only being relegated to the house as the upper castes attempted to consolidate their identities (and in so doing, their properties, as some have argued) in terms of the symbolic capital vested in non-working wives
  Through the process of Sanskritization,
 this removal of women from the realm of work and outside activities in general seeped into the class system and was practiced in all the classes and castes who could afford to do so.
 For Muslim women, the tradition of parda
 has placed restrictions on women’s extra-household activities for centuries.  At the turn of the 20th century, it was generally only the lower socio-economic groups in which, of necessity, women were still expected to work outside the home, and the upper classes in which women were given an education and occasionally allowed to become teachers or doctors.  As the 20th century progressed, expanding access to education and the necessity to earn more money for consumer items in an increasingly cash and consumer-oriented culture, resulted in a steady rise in the number of women from the middle classes moving into higher education and into careers.  However, today they are still in the minority, and entrepreneurship is even rarer.

In Mysore, there are still many conservative families who prefer that women stay at home.  For some women, having a small, home-based business is a strategy that enables them to circumvent this dilemma.  They can earn money for themselves and their families without having to work outside the house.  Several of the women in my study fell into this category, simply expanding traditional skills such as cooking or sewing into a way of earning extra money.  Others owned and managed larger enterprises, and had shops, factories and restaurants outside of their homes.  These included several businesses that were non-traditional for women, such as sporting equipment manufacturing, automotive electronics, and house waterproofing.  For this latter group especially, the non-traditional nature of their occupations and the attendant activities it required, such as moving unaccompanied around the town, dealing with the public and interacting with non-kin males, made them vulnerable to criticism and gossip by the more conservative elements in their society.  The ability to work at or close to home, have more flexible hours, and overcome objections of family members regarding outside employment, were among the practical reasons that women chose entrepreneurship over employment.  A few women had either become disillusioned with working for others or avoided it due to what they perceived as various forms of discrimination and exploitation.  

The entrepreneurial women in my study were mostly in their 30s, 40s and 50s.  Most were married, lived in nuclear households, and had between one and three children.
  They were from diverse community and caste backgrounds:  28 Hindu,
 six Muslim, two Syrian Christians, one Jain, and one Coorgi.
  They were relatively well-educated, averaging about 14.5 years of schooling
, and were better educated than their mothers who averaged less than ten years.
  More than half the entrepreneurs had earned a bachelors degree or higher, and almost all of them sent or were planning to send both their girl and boy children to college. The women owned and managed a variety of businesses, including garment manufacturing and sales, printing and bookbinding, automotive electronics, beauty parlors, a dry goods store, a sewing machine dealership, an oil vending franchise, a nursing home, a medical shop, nursery schools, arts and crafts, landscaping, house waterproofing, restaurant and catering businesses.  Most women were the sole proprietors,
 and their businesses were mostly micro- and small-scale enterprises employing at least two people, the highest number of employees being 30.
  About half were home-based,
 and their markets were almost exclusively local.

The women came from a variety of personal and family circumstances, from middle- to upper-middle class, higher- to lower-caste,
 and from orthodox to liberal.  Although none of the women’s mothers had been entrepreneurs, about half came from families with business backgrounds.  For the majority, however, this was an entirely new personal endeavor, and starting a business had taken a great deal of courage.  Many of the women were the only entrepreneurs in their families, and often the only women among their kin who were other than housewives.  Several described their experiences in terms of suffering and sacrifice, while others described a relatively easy transition into entrepreneurship. Over half had received some form of help and encouragement from their husbands or other relatives, but about a third had faced varying degrees of opposition.  Some compromised by keeping their businesses home-based and small, only dealing with other women and limiting their movements in public.  

Just as Mysore society and culture can be viewed as lying somewhere between the more conservative Indian village and the more modern city, the women in my study, too, in many ways represent a sort of “middle” or transitional generation in terms of changes that have been taking place for women over the last 50 years, and particularly in the last 20.  Their life experiences may be viewed in a way as a bridge between very different worlds.  As such, they have faced certain difficulties unique to their generation.  The greater opportunities and expectations of today provide new avenues for self-fulfillment as well as new kinds of pressures.  At the same time, the older generation is still around to object to certain changes in women’s roles and behavior.  While this middle generation of women entrepreneurs have often had to struggle with their own parents, in-laws, and others to achieve their goals, they encourage their own daughters in these new directions, and their daughters will increasingly enjoy the positive sanctions of India’s changing social and economic climate.  And in the same way that the local both affects and is affected by larger national and global forces, the individuals in my study are not only affected by structural changes, but through entrepreneurial practice, are agents in these processes.

Although some historians of India
 have shown that women in earlier times were not without agency in the sense of being able to think for themselves and in some cases to act politically, the scope for doing so has been increasing since Independence, and has been arguably accelerated by changes in government policies and access to education and global media.  This was apparent when I interviewed women of different generations together.  With only a few exceptions, (eight out of 37), the mothers of entrepreneurs had not aspired to other than “traditional domestic” roles even when they had been reasonably well-educated.  Many older women said that it had never occurred to them to question the status quo.  Some women remarked at the relative worldliness and knowledge possessed by their daughters relative to themselves as a result of greater access to  media, and particularly television.   All of the women envisioned a world of growing opportunities for their daughters.  And to a person, every informant of every age, when asked the question, “Do you think that things are better or worse for women now than they were for the older generation?” answered unequivocally, “Better.”  Even when I prodded further, trying to uncover some negative comparison, almost none could think of a single thing from the past that compared favorably with women’s lives today, except perhaps among the older women, a certain, albeit mixed, nostalgia for the pleasures of a large extended household, or a simpler and, in some ways, less stressful existence.  To my surprise, the overwhelming majority were adamant that “everything is better now.”  
The changes that have occurred for women over the last three generations have been relatively rapid.  Attitudes toward, and opportunities for, education and employment are a case in point.  While only a few of the entrepreneurial women’s grandmothers had had more than a few years or no formal education and almost none of them had worked outside the home, 21 of the entrepreneur’s mothers had completed SSLC or higher, and six had had, or were still engaged in, careers.
  All of the entrepreneurs had completed SSLC, 25 had received Bachelor’s degrees or higher, and all were sending their own daughters either to college or vocational training with the expectation that they would most likely pursue careers or at least have the option to do so.  This expectation contrasted with past generations, when girls tended to be educated primarily for the purpose of making them more marketable to educated, professional potential grooms, who could provide a good income and lifestyle.  Education for girls was often a means of hypergammy for middle-class families.  

Another change with regard to education and careers is that in the past, girls tended to be ‘streamed’ into courses in home science, medicine, arts or social sciences, which was the case for all of the women entrepreneurs in my study who had advanced degrees.  Now, as many of my informants mentioned, girls are entering and excelling in all fields, and many of the women emphasized that they would let their daughters choose what they wanted to study.  Some hoped that their daughters would follow in their mother’s entrepreneurial footsteps, but there was also encouragement for girls to enter lucrative fields such as medicine, computer science, and engineering.  Several of my informants’ daughters were pursuing careers in these fields, and one was even an airline pilot.  Many women, both entrepreneurs and others of this ‘middle generation,’ expressed the desire to see that their daughters be able to “stand on their own legs” so that they would not have to suffer the same kinds of problems that the mother and/or other women of her generation had suffered as a result of dependency.  For this, mothers were motivated to make sometimes great sacrifices of their own comfort, time, and energy in order to make sure that both their sons and their daughters were educated to the highest level possible.  

Another difference between generations that is indicative of gender change was in perceptions of the double burden.  As the younger generations of women take up remunerative work and contribute to the family coffers, it becomes increasingly difficult to sustain customary roles and responsibilities for household chores and childcare.  As a result, attitudes and behavior within the domestic sphere are undergoing transformation, especially as more couples set up nuclear households.  While many of the older women entrepreneurs in my study would not even dream of challenging the traditional division of labor in their household despite the extra work of running a business, they indicated that they had attempted to bring up their children with a more egalitarian ethos.  Younger women in the study reported receiving varying degrees of help from their husbands, some describing their respective work loads as more or less equal, others complaining that it was not.  The expressed desirability of gender equality was inversely proportional to age, being voiced much more frequently by younger women. 

When I asked my informants to talk about the problems women in India face, they often referred to the difficulties for women in the villages and lower socio-economic groups, such as illiteracy, poverty, male alcoholism, violence, mistreatment, and neglect of girl children.  For women of all classes, dowry, safety concerns, and sexual harassment in public places are still perceived as prevalent threats to females in their society.  With regard to the middle class, they mentioned the problems for women who lived in very restrictive, orthodox families, problems of security, mobility, and dowry, and problems related to family finances.  Another problem the women talked about was a general lack of respect.  Many felt that, whether dealing with various government clerks and officials, driving on the roads, supervising male workers, or sometimes even negotiating with family members, women must be extra assertive in order to make their way in these situations.  
Women’s attitudes regarding government initiatives for women had several dimensions, Most felt that legislation is adequate and progressive, but lack of implementation of laws, such as dowry prohibition, was often lamented.  Development schemes are available to women, but corruption in the bureaucracy is such a problem that they often feel that it hinders their access to loans and other programs.  Nonetheless, about half of the women in my study were helped by government-sponsored entrepreneurial development programs, and a common sentiment was that any woman should be able to do at least some small business.  They felt that, with the introduction of time-saving devices for women in the home, and the reduction in the number of children, women now have much more free time than those in past generations, and that they should not waste this time by “sitting idly” at home.  Many women felt that the stumbling blocks to women’s development lay with the women themselves or with families, rather than with the government, and that it was therefore people and society that needed to change, rather than government policy. 

Despite the fact that they did consider what they were doing to be a bit out of the ordinary, when I asked the (deliberately ambiguous) question:  “Do you consider yourself to be a typical Indian woman?” almost all of them answered “yes.”  This might have seemed a paradox, but I could only interpret their answers in reference to the values they held, the ways in which they conducted themselves, and their continued performance of customary roles in addition to the new role of entrepreneur.  Most of them wore saris every day, which has long been the norm for married women.  About half, usually younger women in ‘broad-minded’
 families, wore both saris or salwar kameezes.  Only one of my entrepreneurial informants, Chitra, ever wore western clothes, and then only for her sports activities when she wore trousers and T-shirts. My friend, Mala, sometimes wore western trousers around the house and on our morning walks, but always wore a sari or salwar kameez when she went out otherwise.  Sometimes a woman’s in-laws will require her to wear saris, when she would actually prefer to wear salwars, but most of the older women seemed to prefer saris.   
While many did receive what they felt was adequate help from their husbands, except for a few who lived in small extended households, all of the women took primary responsibility for running the house, which meant either doing all the cooking, cleaning, and child care themselves or, more commonly, a combination of doing it themselves and supervising help.  All of them kept proper social distance from non-kin males, and adhered to certain culturally prescribed forms of deference to their husbands and parents-in-law.  When women encountered resistance to their ambitions from family members, they usually prevailed through persuasion rather than out and out revolt.  Although their aspirations at times did create conflicts, none were willing to jeopardize their marriages in pursuit of their goals, and phrases such as “with my husband’s permission” were voiced in many women’s narratives.
  Assent of the husband was a crucial factor, and if he could be persuaded, then the woman was usually able to pursue her ambitions, even when other members of his family did not initially approve.
Most of the women were religious and practiced their religion on a daily basis.  Most also performed the rituals and feasts associated with various festivals and holy days.  All of them believed that there were basic Indian values, such a respect and care for elders, cohesion of the family, and modesty in dress and demeanor, which should not change even as India modernizes in other ways.  The women felt that, although they might be doing something different with their lives from what most Indian women had done, and they perhaps had a broader outlook than most in their society, they were at the core, still “Indian.”  They believed in progress or equality for women in terms of personal decision-making, and educational and career opportunities, but retained a sense of a distinctive Indian female identity in which they expressed a great deal of pride.  Despite an awareness of generalized gender subordination in Indian society and the (often personal) knowledge that many women suffer a great deal as the result of discrimination and abuse in the ‘man’s world’ as they referred to it, most of the women felt that they themselves had overcome many of these disabilities, and that with education and encouragement, other women could, too.  They believed that education and the ability to earn were primary keys to women’s empowerment.  All of my informants said that becoming an entrepreneur had positively changed their lives, and that they believed it could change the lives of others.  

For a woman in Mysore, her family is the most immediate and determining influence with regard to the trajectory her life will take, including entrepreneurship.
  Families not only limit or facilitate the degree to which a woman may realize her desires and goals, but form an inseparable part of these goals, since the South Indian person is never just an individual separate from others, but always thinks of herself in terms of her family.
 As such, families also provide many of the primary motivations for starting a business, and women in some cases saw it as part of their duty towards their families,
  or used the ethos of family duty to argue their case for becoming entrepreneurs.  The experiences of different women in their respective families varied a great deal.  Some described having “broad-minded,” supportive parents, siblings, in-laws, and/or husbands, who helped them in one way or another in accomplishing their goals.  Others had to argue with and persuade their kin, sometimes having to compromise or change their goals to accommodate the wishes of others.  Whatever the case, family responsibilities and relationships were central to women’s lives,
 and many informants said that families concerns took precedence over their businesses and other aspects of their lives.

Next in proximity of influence is local Mysore society:  neighbors, friends, shop keepers, local religious leaders, administrative officials, the general public, extending perhaps to more distant relations, and community, caste or jati
 group affiliations that promulgate certain discourses regarding normative behavior.  Informal social control is still a powerful force in South Indian society, and gossip is a very effective regulator of behavior.
  A woman who undertakes a course of action that is new or unusual, is bound to attract attention and become the subject of talk.  In general, “good” women are expected not to mingle with men outside of the family, nor to even appear very much in public, but rather to confine their activities primarily, if not exclusively, to the household realm.
   Some said defiantly that they “didn’t care” what others said about them, because they knew what they were doing was in no way bad or wrong.  Others not only had to overcome objections from their families, but often felt they had to “prove” themselves in the eyes of the public as moral persons doing honest work.  On the other hand, women also found positive reinforcement in the public sphere for their business endeavors in such forms as acceptance, compliments of customers, respect of business associates, the desire of others to emulate, and in some cases, flattering publicity in local newspapers or honors from various organizations

With regard to pan-Indian cultural practices, ideology, institutions, government-sponsored development schemes and media, women again encounter contradictory messages.  While laws, programs, and rhetoric advocate equality, conservative elements, political interests, and bureaucratic corruption hinder its implementation.  The ambivalence at the national level regarding the status of women can be seen, for example, in the attempts made over the years to table the “Women’s Bill” in Parliament.  While the BJP government paid what to some seemed no more than lip service to the desire to initiate a quota system for women in political office, it was remarkably easy for various interest groups to stall its introduction.  Right-wing political movements, such as the RSS, VHP, BJP, and other radical communal organizations often promote so-called ‘traditional’ discourses about women and their proper roles and behavior.
  It is often through the manipulation of such discourses, as well as straightforward expression of political agendas, that various groups (of men) are able to forestall ‘macro-level’ changes to the a gender system in which women are disadvantaged.  

The influence of these ‘traditional’ and religious discourses on the ‘Indian psyche’
 is well-documented and often described as negative for women.  On the other hand, I found that women may also use certain understandings of these discourses as resources for personal emancipatory projects.  More than one woman made reference to religious ideas in justifying her activities, or to historical figures, such as the famous 18th-century warrior queen, the Rani of Jansi Lakshmi Bai, or former Prime Minister, Indira Gandhi, as inspirational.  Women also found inspiration in characters portrayed in some Indian films and on Indian television.  Several women mentioned enjoying, admiring, and identifying with the main character in the popular Indian television drama series, Kalyani, which is based on the real-life, Kiran Bedi, India’s famous first woman police officer.  Kiran Bedi was also named by many women as a role model.  

Thus, at all levels women encounter mixed messages, but there are a growing number of national programs, discourses, and social and cultural trends that are opening up opportunities and encouraging the development of entrepreneurship.  Although a woman’s family—husband, parents, in-laws—may set boundaries on the choices available, “national” and “global” influences may nonetheless affect how a woman perceives her situation and create desires to move in new directions.  This can work in the reverse direction as well, when members of a woman’s family encourage and/or provide support that enables her to pioneer new social territory despite having to struggle with problems emanating from other levels.  Through the creative process, women selectively deploy arguments from an array of discourses, both ‘traditional’ and ‘modern,’ creating narratives of the dialogic self that justify to themselves and others their ‘bold’ entrepreneurial moves.  Whatever the source of her support or hindrance, the successful entrepreneur in Mysore must cross certain gender boundaries.  This, I argue, creates ripple effects in the social fabric, changing gender social dynamics both within the family, and in the larger society.  Middle-class women in particular, because of their position as role models and by virtue of their access to material and ideational resources, including knowledge disseminated through global media, are uniquely situated to have this affect.  This dynamic and mutually constitutive dialog between the individual and society, and between the local and the global, is evident in the women’s narratives presented in subsequent chapters.  

What does it means to these women to move into this new status in society?  How are their identities perceived and altered, both to themselves and others in the process?  How do they conceive of and represent themselves, and how do they position themselves with regard to their families, their communities, and the society in which they live and work?   I have endeavored as much as possible to use the women’s own words and life stories to describe both the societal conditions for middle-class women in late 20th-century Mysore, and the ways in which entrepreneurial women perceive their positions and their agency within this environment.  In these stories, one can read the ‘larger forces’ at work in each woman’s life and the lives of those around her, such as marriage prescriptions for women, the importance of family, the significance of social status, the perceived necessity for a good education, limits and opportunities for women, the still-potent forces of public opinion and ideology, class and gender role expectations, and the effects of the global political economy.  These narratives of the ‘particular’ make the abstract tangible.  Lila Abu-Lughod has argued that,

Because these ‘forces’ are only embodied in the actions of the individuals living in time and place, ethnographies of the particular capture them best.  …the particulars suggest that others live as we perceive ourselves living, not as robots programmed with ‘cultural’ rules, but as people going through life agonizing over decisions, making mistakes, trying to make themselves look good, enduring tragedies and personal losses, enjoying others, and finding moments of happiness.

Women’s narratives in the following five chapters provide insights into motivations, difficulties and benefits of entrepreneurship, and how these women are helping to shape gender transformations occurring along the local-global continuum.  These narratives of struggle, suffering, and success tell us much about not only the process of self-making, but about the contexts in which it took place, and how the women in turn are affecting that context.  They illustrate how gender, class, and history have converged to provide incentives and encouragement on the one hand, and certain difficulties on the other.  In these “ethnographies of the particular,” we learn something about each woman’s sense of self, and the path she has taken through the tangle of interpersonal relationships and societal norms that often worked against her ambitions in life.  We see how a woman’s particular concerns articulate with those of intimate others and the larger society as she tells us of her predicaments and the decisions and directions she has attempted to take in her life.  
� For discussion, see Berreman 1972; Béteille 1965, 1991; Fuller 1996; Srinivas 1962.


�As described in Chapter 1, this has been true since the rise of the middle class in the 19th-century, and continues to be the case today.  Mankekar (1999: 91), for example, found that many Indian-produced TV serials and advertisements depict women as “simultaneously modern and traditional,” using modern appliances to run their homes, while maintaining “their roles as dutiful housewives and nurturing mothers.  In the process, the advertisements constructed the meanings of ‘modernity’ and ‘tradition’ in explicitly gendered terms.” (emphasis original). 


�See Liechty 2003: 8-20 for discussion of this definitional problem in the South Asian context, and Weber’s approach to class.  Liechty points out that Weber added ‘culture’ into Marx’s socio-economic equation by distinguishing between class position determined by economic power and the ability to consume, and social status which involves honor or prestige derived from lifestyle, education, and inherited or professional distinction. (pp. 13-14)


�‘The New Marketplace’, a summary of the NCAER Report, published by Business Today, Vol. 5, No. 4, 1996, cited in Varma 1998:171.


�Varma 1998:172.


�Indeed, in Mysore most middle-class homes seemed Spartan by comparison with typical American homes.


�For further discussion, see Varma 1998:170-173; Liechty 2003:65.


�Liechty 2003: 67, 253-254.


�Hancock 1999: 42.


�Mankekar 1999: 114.


�This is in keeping with the Weberian view of class, where class position (economics) is linked to status (prestige and honor).


�‘Empowerment’ is not a word that my informants used.  It is my shorthand for ‘gaining more control over one’s life.’  It does not imply power in the sense of necessarily having power over others, although in some cases, this is also, to varying degrees, true.  It implies efficacy and agency vis-à-vis others in one’s social world, and a greater degree of self-determination.  The kinds of benefits that women described as a result of earning were all related to empowerment in one form or another.  This was most often described by informants in terms of “independence” or “standing on [my/her/our] own legs.”


� See also Sen 1990, 1992, who argues that female sex ratios will improve when women are educated and own their own resources.  My observations among this small sample seem to support this. 


�The exception to equal treatment was that some parents admitted being more protective of their girl children, fearing more for daughters’ safety than their sons’.  In most cases, this meant a bit less independent movement for girls than for boys, perhaps earlier curfews.  The safety of females, whether children or adults, was a primary reason given for women’s lack of mobility relative to men’s.  The other most often indicated reason was suspicion of impropriety by other members of society. 


� See Dickey 2000, and Dickey and Adams 2000 for discussion of domestic service and class in South India.


�Mankekar discusses this aspect of middle class identity.  For example, she says, “For most f the men and women I worked with, the home became a landscape of their desires for modernity and of their anxieties about upward mobility.” (Mankekar 1999: 49).  Hancock, referring to middle-class Brahmans in Chennai, describes the way in which “A distinctive mark of middle-class status and aspirations was the visibility of consumer goods in people’s homes. …These things were intentionally displayed to selected audiences” (Hancock 1999: 44).  Some of my informants in Mysore also talked about this characteristic of the middle classes.  One informant, for example, described some people she knew who would buy appliances and household gadgets that they neither needed nor used, but simply owned for purposes of display.  She described one family that would not let the maidservant use their new-fangled floor mop for fear she would spoil it.  Another, the proud owner of a refrigerator, would not use it because the wife felt obliged to cook fresh food for her husband every day (also a part of their middle-class self-image), and wouldn’t dream of keeping and serving food from the fridge.


�Among my informants class correponded closely to caste status.


�Béteille (1996) argues that while caste may not be explicitly mentioned in matrimonial advertisements, it is rare for it not to be an important consideration.  Caste references are now often coded in these ads in class language such as, “cultured family,” “good family,” or “status family.” (1996: 165)  Béteille says that the group that is important is composed of those kin and others who form one's effective group of social interaction. 


�See Fuller 1996, and Béteille 1996 for further discussion of the role of caste in contemporary Indian society.


�See Hancock 1999: 42-47 for discussion of class and caste among Smārta Brahmans in Chennai.


� Although Varma does not relate this to caste, my conjecture is that the embrace of this ethos may be related to the fact that Brahmins, whose ‘traditional’ ethos privileged austerity, learning and piety over ostentation, comprised a large majority of the middle class..


�See Varma 1998 for discussion of evolution of the middle class and the increasing emphasis on material possessions.


�Hopkins (2002), for example, views globalization as something that has taken different forms in different historical stages, which he divides into ‘archaic,’ pre-dating nation-states, ‘proto,’ occurring between 1600 and 1800, ‘modern,’ arising with the 19th-century spread of industrialization and the rise of the nation-state, and ‘postcolonial,’ beginning in the 1950s.  See also Giddens 1990; Held et al. 1999; Robertson 1992; 2001.  


�See Craven 1976.


�Wolpert 1993.


�Misra 1973:7.


�Chaudhuri 1985.


�Misra 1973:2.  See also Phalaksha 1995:158-184.


�See for example, Washbrook 1990); Wallerstein 1987.


�This has been argued by numerous authors.  See for example, Bannerji 1995; Dirks 1988; 2001; Liddle and Joshi 1986; Misra 1961; Mani 1989; Ray 1995a; 1995b; Thapar 1993; Washbrook 1988; Tharu and Lalita 1993; Sangari and Vaid 1989; Chakravarti 1989; Chatterjee 1989; 1993; and Rajan 1993.  Several authors have pointed out the ways in which ideas about what constituted ‘tradition’ were drastically reframed during the colonial era.  For example, Tharu and Lalita argue that, as the economic and political scene evolved in 20th-century India, the nation had to be reimagined, and ‘new forms of Indianness had to be invented, new identities forged for both state and citizen’ (1993: 49).  Mohanty discusses the ways in which colonialist and nationalist discourses colluded in the construction of Indian middle-class womanhood (1991:20).


�For elaboration of various perspectives on globalization, see Harvey 1989; Jameson 1991; Held et al. 1999; Beynon and Dunkerly 2000; Howes 1996; Appadurai 1990, 1996; Baudrillard 1983; Robertson 1992, 2001; Featherstone 1990; Giddens 1990.


�Government of India 1974.


�See Calman 1992; Mazumdar 1981; D’Souza and Natarajan 1986); Ghadially 1988; Katzenstein 1989; Lateef 1981; Tharu and Lalita 1993 for further discussion regarding this document and its impacts.


�See for example, Sen 1990; 1992: 122-125, 127-128; Standing 1985, 1991; Mies 1986; Basu 1986; Blumberg 1984; Das 1976; D’Souza and Natarajan 1986; Dube 1988; Dunn et al. 1993; Government of India 1974; Kapur 1974; Safilios-Rothschild 1982; Tinker 1990; World Bank 1991.


�Some of the organizations, agencies and programs from which my informants benefited were:  DIC, Department of Industries and Commerce that functions through the District Industries Center in Mysore.  It oversees industrial development in Karnataka, implementing government policies through various schemes including self-employment generation schemes such as the � HYPERLINK "javascript:void(0)" �Prime Minister’s Rozgar Yogana� (PRMY) and the � HYPERLINK "javascript:void(0)" �Vishwa scheme�.  PMRY is a central government-sponsored scheme begun in 1993-94 that promotes self employment for educated unemployed youth ages 18-35 through loans and subsidies.  It offers special provisions to women and disabled persons. Recipients must undergo a government-sponsored training course such as that offered through RUDSET.  


The Vishwa program is Karnataka State’s rural industrialization program begun in 1992 which promotes cottage and village-based industries that utilize local resources and people for the manufacture of goods and services for mass consumption. The scheme supports training, establishment of production units, and support services like supply of raw materials and marketing. 


RUDSET, Rural Development and Self-Employment Training Institute sponsored by two Central Government banks and a trust, provides short-term residential training programs and follow-up counseling for development of rural entrepreneurs.


KSFC, Karnataka State Financial Corporation that focuses on the small scale sector, artisans, tiny units and disadvantaged groups, including women entrepreneurs. KSFC has been the main term lending institution for first generation entrepreneurs.


AWAKE, Association of Women Entrepreneurs of Karnataka conducts general Entrepreneurship Development Programs (EDPs) and includes all developmental agencies, both government and NGOs in its training programs.  In addition to providing various kinds of support for women entrepreneurs, it conducts sensitization programs for bankers and developmental agencies focusing on gender bias, gender sensitivity and the need for pro-active support in promoting entrepreneurship development among women.


KSWDC, Karnataka State Women’s Development Corporation, implements projects in conjunction with national banks and international funding agencies such as the World Bank and the Norwegian Agency for International Development (NORAD) to improve the economic status of women by providing training for employment or assistance in arranging micro-credit for self-employment ventures. Most of the schemes are implemented through NGOs or Mahila Mandals (women’s organizations). Under this scheme, women entrepreneurs may participate in exhibitions in order to enhance their sales and develop networks. 


�Prasad 1998.


�Deshmukh-Ranadive 2001); Kumar 2000).


�Varma 1998: 176).


�Mankekar 1999: 75).


�Mankekar 1999: 48).


�The rupee was officially devalued by 19.5% in 1991, inflation was over 13.5%, and in 1994-95 there was another surge in inflation of 12.5%. One informant remembers the rupee going from 16 to 30 to the dollar within the span of three weeks in 1991.


�See also Ramu 1989); Karve 1992).


�By ‘appropriate’ I refer to the attitude among the middle classes that only certain types of work, such as professional or at least white- and pink-collar jobs are appropriate for their status, and their refusal to take low-status or blue-collar jobs.


�Excerpts from the intergenerational conversation between these two women are included in Chapter 7.


�Gupta and Ferguson 1991: 9 cited in Mankekar 1999: 342.


�Mankekar writes that even as the national was influencing the local, “the meanings attributed to the nation—to what it meant to be Indian—were themselves undergoing rapid transformation as a result of the transnational circulation of cultures, capital, and commodities.” She goes on to say that while discourses of national culture have never been stable in India due to identity politics and “transnational discourses of modernity and progress,” now transnational television mediates the “continuous reconstitution of ‘India’ and ‘Indian culture.’” (Mankekar 1999: 349)


�Mankekar 1999: 337


�Mankekar 1999: 349-351


�Appadurai 1996: 3.


�Appadurai 1996: 53.  See also Mankekar 1999, who found among the women in her North Indian study that, since many could not go to cinemas or other public events, television was “a major source of information” (p. 79) for them.  At the same time, much of the programming and advertisements “naturalized the gendered division of labor within the middle-class family” (p. 85).


�Appadurai and Breckenridge 1990.


�See for example, Robertson 1992, 1995, who argues that there is nonetheless a heightened ‘global consciousness,’ and that people are coming to view their lives in terms of some common expectations, values and goals.  Chase-Dunn argues that “Whereas the modern world-system has always been, and is still, multicultural, the growing influence and acceptance of Western values of rationality, individualism, equality, and efficiency is an important trend of the twentieth century.” (Chase-Dunn 1999: 191).  See also Hannerz 1989; Miller 1995; Howes 1996; Held et al 1999; Archer 1988, 1990; Barker 1999; Beynon and Dunkerley 2000; Beck 1999; Lull 1995; Scott 1997; and Shaw 1994 for further discussion.


As Mark Liechty has put it, “The ever more globalized condition of capitalist modernity means a world of increasingly shared cultural processes (such as class formation), not shared cultural lives or cultural meanings.” (2003: 20-21). 


�Liechty 2003: 251.


�The trousers-and-long-tunic ensemble originating in the Punjab, but worn everywhere by many younger women and those from more ‘broad-minded’ families.


�In Mysore, many middle class people perceive both elites and lower class/caste people as being more promiscuous and generally lacking proper behavior and traditions.  


�For discussion of traditional expectations see Sangari and Vaid 1989; Tharu and Lalita 1993; Dube and Palriwala 1990; Sharma 1980; Mandelbaum 1988; 1989; Liddle and Joshi 1986; Parikh and Garg 1989; Chakravarti 1989; and Raheja and Gold 1994.


Chatterjee (1993) describes the construction of the ‘new (middle-class) woman’ who, by cultivating the qualities inherent in a revamped, ‘classicized’ tradition, was distinct from and superior to Westernized women and lower-class women.  Tharu and Lalita argue that the process of class differentiation rested on the basis of women’s sexual mores, and the respectability of women from the emerging middle classes was defined in counterpoint to the ‘crude and licentious’ behavior of lower-class women. (1993: 9). They contend that during the 1920-30s, the virtuous domestic woman was set up as the norm. 


Middle-class women have often been characterized as being the most restricted in terms of their behavior, but at the same time most subject to changing definitions of the female role, as well as serving as symbols and role models for others. For discussion see, Mies 1986; Goldstein 1972; Mitter 1991.


�Sharma 1980.


�See Caplan 1985; Kapur 1974; Raju 1993; Ramu 1989; Sangari and Vaid 1989 for discussions of the continuing emphasis on women’s domesticity in India.


�See for example, Altekar 1962; Liddle and Joshi 1986.  See Sangari and Vaid 1989, Jayaraman 1981, Mies 1980 and 1986, Tharu and Lalita 1993, Chatterjee 1989, and Jain and Mahan 1996, for discussions of the division of labor and emphasis on female domesticity constructed during in the context of Victorian colonialism.


�Srinivas 1966, 1978.  The process by which lower castes attempt to move up the caste ladder by adopting upper-caste practices, in this case, the removal of women from outside work.


� This has been convincingly argued by Ray 1995; Liddle and Joshi 1986; Mazumdar 1976; Mani 1989; Chakravarty 1989; Chatterjee 1989; Rajan 1993.


� Parda, or literally, “curtain,” in general refers to the seclusion of women.  In India it is manifested in various restrictions on women’s movements outside of the house, and among some, includes wearing of the burqa, a long, black, all-enveloping over-garment, whenever they go out in public.


� Marrital status: 30 married, three widowed, three single, one divorced.  Households: 25 nuclear, seven extended, three alone, two natal.  Children: 30 boys and 30 girls.


�11 Brahmins, four Lingayats, three Kshatriyas, four Vaishyas, five Gowdas, and one Scheduled Caste.


�An ethnic group from Coorg, (Kodagu District) west of Mysore in Karnataka.  They have been referred to as Hindu, but their customs and religion are distinct from other Hindu groups.


�25 had a bachelor’s degree or higher, the rest, twelve, had at least SSLC.


�Five had a bachelor’s degree or higher including one MA, 11 had SSLC, and 16 had less than ten years of schooling.


�28 sole proprietors, nine partnerships.


�20 women employed two or more workers, seven employed ten or more, five were self-employed with the intention to expand.


�19 of the 37 women in my study worked primarily or exclusively from their homes. 


�For more specific details with regard to these figures, see Appendix.


�However, as noted above, they skewed toward upper-middle-class (25 of the 37), with one upper-class, and toward higher or dominant ‘castes’ (all, except one Scheduled Caste member).


� Notably, the ‘Subaltern Studies’ group.  See Guha, et al. 1988; Tharu and Lalita 1993.


�Two mothers were doctors, two were teachers, one a nurse, and one a cashier.


�The term ‘broad-minded’ was used frequently by my informants as an antonym for conservative or orthodox.  In general it refers to families or persons whom one might refer to as relatively ‘modern,’ ‘progressive,’ or ‘liberal.’


�Whether this was indicative of the actual hierarchical gender relationship, or whether women said this to make it appear that they were adhering to norms of male authority is unclear.  The fact that they said it indicates at least an attempt to appear ‘traditional.’


�Singh also found that among women entrepreneurs in Haryana, the lack of encouragement of family members “was the major constraint encountered by [the] majority of respondents.  Due to this they find (sic) great difficulty in combating the opposition first from the family members then from the society at various levels.”  (Singh 1992:143).


�Daniel 1984; see also Trawick 1990; and for Indians in general, Marriott 1976, 1980; Marriott and Inden 1976.  Mines (1988, 1994), however, has demonstrated the importance of psychological autonomy.


�See Blumberg and Dwaraki 1980; Janaki 1992; Ramu 1989; Sharma 1980, 1986 for similar findings with regard to this orientation.


�This orientation toward family is true for Indian men as well, but is particularly true for women, and has been widely reported in the literature.  For studies of women in this regard, see for example, Caplan 1985; Chitnis 1988; Devi 1987; Ghadially 1988; Jain 1988; Janaki 1992; Kakar 1988; Kapur 1974; Krishnaswamy 1983; Leslie 1989; Mehta 1970; 1988; Ramu 1989; Rao and Rao 1982, Wadley 1988.


�Other studies of women entrepreneurs have produced similar findings.  See for example, Rani 1996, and Sasikumar 2000.


�Traditional occupational caste groups.


�See Mines 1994.


�See Kapadia 1959; Ross 1961; and for discussions of the continuing emphasis on women’s domesticity in India, see Caplan 1985; Kapu 1974; Raju 1993b; Ramu 1989.


�See Hancock 1995, 1999 for discussion of women’s participation in radical Hindu political organizations.


�Parikh and Garg 1989; Caplan 1985; Jain and Mahan 1996; Suryakumari 1993; Ghadially 1988; Kapur 1970.  For example, Kakar maintains that despite modernization, urbanization and education, ideals womanhood found in ancient texts still govern the inner imagery of individual men and women, and the social relations between them in both traditional and modern sectors of the community.  (Kakar 1988:45).


� Abu-Lughod 1991:156, 158.





PAGE  
48

